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APPLICATION:  
CAMPAIGN WITH THE MOST IMPACTFUL OUTCOMES 

 

CONTACT INFORMATION 

Jurisdiction Name Butte County Public Health 

Contact Name Lisa Almaguer 

Contact Title Communications Manager 

Contact E-Mail Address lalmaguer@buttecounty.net 

Contact Phone Number 530.538.6313 

Alternate Contact Cathy Raevsky 

Alternate Contact 
Phone Number 

530.538.7750 

Jurisdiction size (Please check one): 
� Large (Population exceeds 700,000) 

� X Medium (Population less than 700,000; more than 200,000) 
� Small (Population less than 200,000; more than 50,000) 
� Very Small (Population less than 50,000) 

 
 

ABOUT THE COMMUNICATIONS CAMPAIGN 

Name Of Communications Campaign Gonorrhea Community Outreach 

Brief Campaign Overview  
(200 Words Or Less) 

In response to a sharp increase in Gonorrhea cases in Butte 
County, a community education campaign was launched in 
early 2015 to raise awareness about STDs and reduce the 
amount of cases in the county. STD facts, prevention, and 
testing information was strategically designed and placed 
throughout the county to reach multiple target populations. 

Campaign Start Date January 8, 2015 

Campaign End Date  May 15, 2016 

 
 

Public Health Communications Awards 
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CAMPAIGN PLANNING AND IMPLEMENTATION 

What is the purpose of this campaign? Does it address an underlying community need? Please 
describe why the campaign was developed. You are encouraged to submit evidence of need (e.g., 
local news stories, internal reports, testimonials, data, community health assessments) as an 
addendum to this form. The campaign was developed in response to epidemic rates of Gonorrhea in 
2013 and 2014 (see attached 2015 Communicable Disease Report). Our community was in need of 
more comprehensive and wide spread sexual health education targeted to multiple target 
populations. The overarching objectives were to reduce Gonorrhea infections and increase STD testing 
in Butte County through promoting condom use and STD testing, educate the public about Gonorrhea 
rates/resources/STD info, advising local health care providers regarding increased Gonorrhea rates, 
and to mobilize community partnerships to aid in the development and implementation of 
interventions.  
 
 
Does your campaign address an issue related to health equity? How? Yes. Everyone, regardless of 
race/culture/economic status/gender/etc. should receive accessible health education about safe sex, 
STD testing/treatment/prevention. Through our diverse mediums, we delivered the same messages 
and resources to all target populations of the campaign, including: homeless, teens, college students 
and older adults. 
 
What population was this campaign targeted to reach? How did you plan to reach them?  Based on 
epidemiological Gonorrhea case data, we knew there were multiple sub-set target populations, 
including: Teens, homeless, college age and older adults. Through social media we reached 
(teens/college age and some older adults), through posters placed in bar restrooms (college age/older 
adult), through bus stop billboards (college age/homeless/older adult), radio PSA (teens/college 
Age/Older Adult), through condom distribution with the homeless task force (homeless), through 
media coverage (College age/older adult). 
 
 
 
Could this campaign be replicated or transferred to other jurisdictions? Please explain. Yes, it could be 
replicated, 100%. All of our print and social media graphics are available with-out our county logo. The 
social media graphics are of standard size and do not say “Butte County” on them. The posters are 
scaled to allow for in-house printing on a color printer that can output 11x17. The messaging should 
remain the same, regardless of jurisdiction. 
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What partners did you work with in planning and implementing this campaign? We worked with 
many partners in the community, including: Chico State Nursing Students, Homeless Task Force, 
Women’s Health Specialist Clinic, Ampla Health, and many Bars, Restaurants and Casinos. 
 
 
 
To what extent does the campaign leverage existing resources without creating new costs? Through 
the distribution of our press release, we received an overwhelming amount of coverage at the start of 
the campaign. Many of our existing partnerships were able to display our posters and distribute free 
condoms. The collaboration with the Chico State Nursing Program was very helpful in targeting the 
college age population. Lastly, we ran social media posts several times per week, which was a very 
minimal cost. 
 
 
 

OUTCOMES 
Did you test or evaluate your campaign?  If so, how? We evaluated the campaign in THREE ways: 1.) 
through a face-to-face survey performed at each or our public health clinics (see BELOW), 2.) 
Telephone survey targeting patients who tested positive for Gonorrhea (can make available if needed- 
very large document) 3.) Tracking data related to dedicated gonorrhea postings on Facebook, see 
below: 
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What were the outcomes of this campaign? To what extent were your objectives achieved? The 
overarching objectives were to reduce Gonorrhea infections and increase STD testing in Butte County 
through promoting condom use and STD testing, educate the public about Gonorrhea 
rates/resources/STD info, advising local health care providers regarding increased Gonorrhea rates, 
and to mobilize community partnerships to aid in the development and implementation of 
interventions. Based on the Communicable Disease Report released in December 2015, the rate of 
Gonorrhea cases slowed considerable in one year. You can see in the data below, a sharp rate 
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increase from 2013-2014. The increase from 2014-2015, slowed dramatically. 
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To what extent does the campaign shift thinking about health from individual medical care to 
community / public health / equity issues? All of the messaging used in the campaign collateral 
communicated to “talk to your partner,” “protect yourself AND your partner,” “Start the 
conversation,” etc.  
 
 
 
To what extent were earned media articles, letters to the editor, and op-eds published about this 
project? The Gonorrhea campaign earned a high level of media coverage, including national 
recognition of the issue on www.HealthMap.org. See below for print, TV and Web media coverage:  

Newspaper Articles: 
Chico ER: Butte County Health Officials Report Gonorrhea Epidemic 
Sacramento Bee: Gonorrhea Epidemic Reported in Butte County 
Chico State Paper, The Orion: Gonorrhea Epidemic Reported in Butte County 
 
Television News Stories: 
Action News Now 
KRCR News Channel 7 
 
National Coverage: http://www.healthmap.org/ai.php?3129697&trto=en&trfr=en&pid372 
 
To what extent does the campaign inform and lead to personal and collective action to improve 
population health? The campaign encouraged conversations between sexual partners. It also 
encourage regular STD testing (Action) and the use of condoms with any kind of sex (Action). If we can 
get more people talking to each other about sex, we can collectively improve sexual health in our 
county. 
 
 
 
How have you used what you have learned from this experience? How will use what you have learned 
to improve your next communications campaign? We had such great outcomes with our targeted 
social media posts, reaching over 88,000 people over the course of three months. We will continue to 
post about STDs in this way. For improvements, especially for the teenage population, I would bring 
them in on the ground floor of campaign development, finding champion teens in these groups to 
help spread the word. 
 
 
 

IMPACT 

Was baseline data collected for the target audience prior to campaign implementation? 
Yes, epidemiological data was available prior to the campaign. This data is what alerted us to the 
physical locations (areas of the county) with most of the Gonorrhea cases, which helped to determine 
our target audiences. 

http://www.healthmap.org/
http://www.chicoer.com/article/NA/20150129/NEWS/150129673
http://www.sacbee.com/news/local/article8570315.html
http://theorion.com/41510/news/gonorrhea-epidemic-reported-in-butte-county/
http://www.actionnewsnow.com/news/health-officials-report-gonorrhea-epidemic-in-butte-county/
http://www.krcrtv.com/living/health/gonorrhea-epidemic-reported-in-butte-shasta-counties/30998358
http://www.healthmap.org/ai.php?3129697&trto=en&trfr=en&pid372
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Were results among the target audience measured during the campaign? Yes, ongoing results from 
social media came in weekly. We could see how many people we reached, including gender and 
demographic data. Epidemiological reports came in throughout the campaign with current rates of 
Gonorrhea cases, including age, gender, and location. The survey at our Public Health Clinics gave us 
information as to how patients heard about the increased rates of Gonorrhea in Butte County. 
 
 
 

How were youth, disadvantaged populations, and other groups at high risk included in the 
development and public voice of the campaign? All of our campaign collateral pieces were 
customized for each target audience: homeless, youth, college and adult. We also ran a radio PSA 
(attached via email as an MP3 file). This PSA was aimed at the college age populations. 
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Homeless Poster
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Teen Poster 



 12 

 College/Adult Poster 
 

 
Were social media, mobile phones, and other technology utilized in the campaign? Yes! We had a 
huge social media campaign, reaching over 88K of our target audience in three months. See 
Facebook data below. Also, please find a sample Facebook Post below. We also ran a very effective 
radio PSA on several local radio stations. The MP3 of that PSA is attached in the email submission. 
15% of those surveyed at our health clinic reported hearing the radio PSA.  
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Can we share this application with other local health officials who are interested in communications 
best practices? Yes. 
 
 
 
Please email your completed application by Friday, May 27, 2016 to: 
Kat DeBurgh, Executive Director 
Health Officers Association of California  
deburgh@calhealthofficers.org 
(916) 441-7405  
 

mailto:deburgh@calhealthofficers.org

