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APPLICATION: MOST INNOVATIVE CAMPAIGN  
 

CONTACT INFORMATION 

Jurisdiction Name Mariposa County 

Contact Name Margarita King 

Contact Title Public Health Nursing Manager 

Contact E-Mail Address margaritaking@mariposacounty.org 

Contact Phone Number 209-966-3689 

Alternate Contact 209-742-8445 

Alternate Contact 
Phone Number 

 

Jurisdiction size (Please check one): 
� Large (Population exceeds 700,000) 
� Medium (Population less than 700,000; more than 200,000) 
� Small (Population less than 200,000; more than 50,000) 
×     Very Small (Population less than 50,000) 

 
 

ABOUT THE COMMUNICATIONS CAMPAIGN 

Name Of Communications Campaign Paseo De Mariposa 

Brief Campaign Overview  
(200 Words Or Less) 

Prevention is crucial in attaining good health.  Making healthy 
lifestyle choices such as getting enough exercise and eating a 
healthy diet are some of healthy habits that help prevent 
chronic conditions.  
Paseo de Mariposa is a community health collaborative to 
promote the message of overall health and wellness by being 
physically active- crawl for babies; walk for children; run for 
children and adults. Anyone can be physically active by just 
crawling, walking or running. The health message format to 
the community was in a form of fun race events (Caterpillar 
Crawl for children under 5 years old; 5k Family fun run/walk; 
12K trail run).  Participants under 18years old took part at no 
cost.  

Public Health Communications Awards 
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Campaign Start Date January 2016 

Campaign End Date  April 30, 2016 (Beginning of an annual event) 

 
 

CAMPAIGN PLANNING AND IMPLEMENTATION 

What is the purpose of this campaign? Does it address an underlying community need? Please 
describe why the campaign was developed. You are encouraged to submit evidence of need (e.g., 
local news stories, internal reports, testimonials, data, community health assessments) as an 
addendum to this form.  
According to the County Health Rankings & Roadmaps (2015), Mariposa County ranks 31 out of 57 CA 
counties.  The adult obesity rate is 24 %.  Students who are overweight and obese per grade level 5th 
grade 18.5%; 7th grade 45 %; 9th grade 39% (KidsData.org, 2015).  The county has limited resources in 
physical activity programs including physical education for elementary school-aged students.  There are 
limited fields/parks easily accessible to community residents.  Transportation accessibility to get to the 
town park or the Yosemite National Park is limited as well.  
 Paseo de Mariposa started as an idea in encouraging the community members especially children and 
their caregivers to be physically active for good health.  This year, Mariposa County Health Department 
in collaboration with the Mariposa Rotary Club, invited other community partners to participate in this 
project. One of the coordinators’ goals included providing community members, especially children and 
their caregivers, an opportunity to experience a fun physical activity such as participating in an official 
race. The participants experienced the process of participating in a race from signing up online with their 
caregivers to running with racing bibs with official times provided. All participants including the 3-year- 
old to 5-year-old participants went through the process as mentioned.  We plan to hold this event 
annually. 
 
 
Does your campaign address an issue related to health equity? How?  
The targeted populations are the women and children.  There are limited health provider resources for 
this population.  Mariposa County does not have any obstetrician/gynecologists and pediatricians.  Our 
county has five family practice physicians four physician assistants and one family nurse practitioner 
who provide general health services.  One of the clinics that has two practicing MDs and 3 support 
health providers has plans for closing its practice at the end of the calendar year. One general 
practitioner from a nearby county comes to provide prenatal care once a month.  This health 
practitioner provides care to Medicaid patients.  The birthing hospitals are all out of county. Having 
limited access to care makes prevention an important aspect in keeping the community members 
healthy.   
 
What population was this campaign targeted to reach? How did you plan to reach them?   
The campaign targeted all ages.  The Health Department staff collaborated with the Mariposa Rotary 
Club.  We met and communicated with different members of organizations such as the county school 
district superintendent, the Infant Children Enrichment Services-ICES (contact for day home care 
providers and child care centers), multiple county agencies, multiple businesses (all businesses in town) 
to promote the event.  As one of the event coordinators, the Public Health Nurse Manager attended 
different organization meetings informing the community about this campaign: Mariposa Health & 
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Wellness Coalition; ICES community resource presentation; Mariposa Abuse Prevention Council; 
Mariposa Butterfly Festival Committee; Mariposa Rotary Club meetings (to name a few).   
 
 
 
Could this campaign be replicated or transferred to other jurisdictions? Please explain.  
This campaign can be easily replicated.  The message of physical activity for good health was presented 
in a “family fun in the park like event”.  Paseo de Mariposa was held on the lawn of the Mariposa 
Courthouse area which was centrally located in town.  The caterpillar crawl (under 5years old) was held 
on the lawn of the Courthouse; the 5k family fun run and the 12k trail run started and finished in front 
of the Courthouse. The 12k trail course was designed for the running enthusiast and is more advanced in 
physical exercise. 
 
What partners did you work with in planning and implementing this campaign?  
The main community partner was the Mariposa Rotary Club.  Multiple community businesses donated 
time, money and supplies. Local organizations and community members volunteered as well.  For 
example, the local Mariposa County Search and Rescue volunteers were stationed at the 12k trail run.  
The Mariposa Sheriff’s Community Organized Policing Efforts (SCOPE) senior citizen volunteers assisted 
on the 5k course.  Rotary members manned the event site.  Our local Jazzercise group volunteered to 
have an exercise class as a 30-minute warm up for the runners.  We had a yoga teacher volunteer his 
time to teach a children’s (adults welcome) yoga class after the running events. Individual families 
volunteered to help man the face-painting booth and tie dye t-shirt table.   
A local physical therapist and physician volunteered to be available for first aid need.  Cal Fire had a 
booth for fire safety education- Smokey the Bear participated in the festivities.  We invited Canzilla (the 
suit) to run or walk in our Caterpillar crawl and 5k, however, was unable due to prior commitments. 
 
 
 
To what extent does the campaign leverage existing resources without creating new costs? 
The campaign of “Get active: crawl walk run” health message incorporated in the Paseo de Mariposa 
community event started because we wanted to inform the community that to be active all you have to 
do is move by crawling, walking or running. The message that you can use your own community 
resources such as the town or the Stockton Creek Preserve trail located in the outskirts of town are 
easily available as a resource as a free “local gym”.  Planning for the campaign and utilization of existing 
resources were a big consideration in keeping costs down.  The supplies for the event were either 
donated by individual community members or local businesses.   Supplies purchased such as the 
banners were provided at a minimal fee 75% discount (perhaps more).  T-shirts provided for the 
participants (especially for the children) were purchased at cost from a local non-profit organization 
named Pathos screening which is a social entrepreneurship program that promotes healthy youth 
development by educating young people to build life & job skills.  The cost of supplies and equipment 
were paid by donations and adult participants’ paid racing fees (minimal).    
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OUTCOMES 
Did you test or evaluate your campaign?  If so, how?  
This first annual event is the test of the campaign.  There has not been any event such as Paseo de 
Mariposa in this community. The plan for this campaign is to continue annually and improve on 
effectively communicating the health message to the community.  The health message on the value of 
positive health habits such as engaging in physical activity needs to be repeated and resonate to all 
community members.  There was no formal evaluation performed at this year’s event.  The main goal 
was to introduce the community to this new campaign.   
 
 
 
What were the outcomes of this campaign? To what extent were your objectives achieved?  
The event for a small town such as Mariposa was successful.  We had 75 participants; 28 under 18y/o 
and 47 adults Many positive comments from parents were received.  Mothers and fathers with strollers 
participated.  Net Profit from donations totaled $650 after expenses.  Fifty percent will go to the 
Mariposa Rotary Club Community Gift Giving program and the other half will go back to next year’s 
campaign. 
 
 
To what extent does the campaign shift thinking about health from individual medical care to 
community / public health / equity issues?  
Throughout the outreach process, the emphasis and education to different community organizations 
and community members was focused on community health issues.  Part of the outreach starts with 
encouraging positive individual health goals which leads to the topic of overall community health as 
more individuals engage in positive healthy habits.  An example, one of the participants from the local 
Women Infant Children(WIC) office started as she signed up to participate in the 5k walk/run.  In 
preparing for the event, she started walking during her lunch hour.  She invited co-workers to join her 
for her lunch walk and now they continue this positive healthy habit.   
 
 
To what extent were earned media articles, letters to the editor, and op-eds published about this 
project? 
The Mariposa County Health Department staff partnered with the Mariposa Rotary Club in writing the 
articles for the local newspaper announcing the event.  A local online news organization published the 
flyer and a short community event information about Paseo de Mariposa. A Facebook event was created 
by one of the event coordinators.  The timing company provided an online signup process for the 
different racing events including the Caterpillar Crawl for participants under 5 years old.   
 
 
 
To what extent does the campaign inform and lead to personal and collective action to improve 
population health? 
It’s one thing to know what to do about being healthy.  It is another to actually do it and incorporate in 
our daily lives.  Paseo de Mariposa is a fun event to encourage, invite and support our community 
members in beginning or continuing to be physically active for good health.  Experiencing a fun walk 
/run with family, friends and community may encourage children and their caregivers to start to become 
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physically active by just walking. Perhaps, due to this event, a community member who participated this 
year becomes motivated to continue and prepare for next year’s event.  
In preparation for this event, meeting with the different organizations and individuals, information 
about the health message of being physically active for good health was included along with the 
announcement of this event.  Bringing the message forefront provided some individuals and 
organization members to start their goal to being physically active as they prepare for the run. There 
were 75 participants.  It is the first year and the goal was to announce this health message of “Get 
Active: crawl walk run” with the event.  Plans for next year’s Paseo de Mariposa will include a survey to 
inquire if they participated from previous year’s event and if they continued any exercise activity since. 
 
How have you used what you have learned from this experience? How will use what you have learned 
to improve your next communications campaign? 
The Event Coordinators and the Health department staff learned valuable lessons on effective 
communication style and methods to different groups of people.  The important value of face-to-face 
presentations to the different organizations and committee had a richer communication experiences as 
the members engage in questions and answers dialogue about the event and health related issues.  
Donations of time or supplies were readily provided by organizations who received detailed information 
and education about the health message.  Electronic messaging via social media or texting had more 
responses from a younger group of people.  We are still reviewing our communication strategies from 
this year’s event in preparation for next year’s campaign. 
 

 

INNOVATION 

How were youth, disadvantaged populations, and other groups at high risk included in the 
development and public voice of the campaign?   
Paseo de Mariposa campaign invited elementary school-aged children to participate in a contest.  The 
most entries from a class of all elementary schools in the county were invited to join.  The 4th grade class 
that won had 4 participants on the 5k run. There was a frozen yogurt party held for the class.  The treats 
were provided by a local business.  All the students of the Mariposa County Unified School District were 
given flyers to take home inviting the student and family members to join in the event. All county 
agencies including Social Services were provided information regarding the campaign.  
 
 
Were social media, mobile phones, and other technology utilized in the campaign?  
Social media as aforementioned was utilized.  Cell phones were used in connecting with different 
community members who were interested in participating or learning more about the event.  Signups 
were online that included a link to the Facebook page.  
 
 
 
Can we share this application with other local health officials who are interested in communications 
best practices? Yes 
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Please email your completed application by Friday, May 27, 2016 to: 
Kat DeBurgh, Executive Director 
Health Officers Association of California  
deburgh@calhealthofficers.org 
(916) 441-7405  
 
 
 

mailto:deburgh@calhealthofficers.org

